COMM330
Intermediate Advertising Design
Fall, 2023 SOCO015

in the Mad Men era of advertising, art
directors had to know how to draw and they
brought their ideas to life
for print ads and tv storyboards
using pastels. In fact, the
creative departments of ad
agencies of that era had
regularly placed sinks for art e
directors to wash their hands e
from the use of those pastels.
That method was eventually replaced with colored markers. Both approaches
were extremely time consuming for art directors.
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The new Galf.

Toeday, it's no longer necessary for an art director to know how to draw. But
with the advent of so many varied media, an art director must be skilled in
Adobe tools, the use of video, the knowledge of editing tools and have a good
design sense to convey and sell ideas. Additionally,
it 1s no longer enough to have a portfolio of great
éCreativity is ideas. Those ideas must be executed to a finish

allowing yourself that makes them look real.

ettt  This class is designed to help you hone those
Design is knowing BRSHTA through a series of weekly in-class
which ones to exercises and homework assignments. We'll look
keep.” at well-designed ads and poorly-designed ads.

P We'll explore typography and logos, the manipulation

ETR



of stock photos and the use of Flash and other
tools to create motion in online ads. Through
all of this, you'll be making good ideas stronger

. m m m and will be working toward building a more
professional portfolic.

Photoshop or InDesign or lllustrator. It is

assumed you already have proficient enough
knowledge of those programs. Rather, it's l2arning to use those programs with an applied
aesthetic to create stronger visual communications.

You should not only come out of this class with a better understanding of what it takes to
be a good art director but you should also be armed with the tools and methods necessary
to design better ads in all media-—whether you have aspirations to be an art director or
copywriter.

Specically, students will:

Learn how to distinguish between great designs and average ones.

Learn how to develop and present a p.o.v. re: all aspects of ad design.

Learn how to use motion to further engage the target audience.

Learn what makes an appropriate type font for any design.

Learn how to express and defend design ideas in the classroom setting.

There is no textbook you need to buy for this course to add to the
stack of books you likely already have. However, I'll make
recommendations in class for some books that you might want to
get either dunng this class or at a later point to further your

knowledge of typpograhpy and design.
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INSTRUCTOR: Bob Akers

Call: 815-341-4191

Email: rakersi@@iuc.edu

Office Howrs : Tu-Th, 8-10




Week #1: August 29, 31

Intro to course.

PPT’s: A look at some Ads,

Typography

In-class Exercise: Designing Words
with type.

Homework: Designing Words with Type

& Bring in 10 ads on a PPT for which you
admire their design.

Week #2: September 5, 7

Students present homework

In-class exercise: Interpreting quotes
.with type

Homework: Interpreting quotes with type

Week #3: September 12, 14

Review: Interpreting quotes with type
PPT’s: The Emphasis of Hierarchy, Kerning
Revisited, Print Ad Dimensions

In-class exercise: Hierarchy of type
Homework: Hierarchy of type

Week #4: September 19, 21

Students present homework

PPT: Visually driven ads

In-class exercise: Adding visuals to your ad
Homework: Adding visuals to your ad

Week #5: September 26, 28

Students present homework

PPT: Importance of space in ads

In-class exercise: Playing with Space

Homework: Playing with Space & Find

10 ads that effectively use space as part
of the design.

Week #6: October 3, 5
Students present homework
In-class exercise: More playing with space

Homework: More playing with space Week #7:

Week #7: October 10, 12

No class October 10 —mid-semester break
Students present homework

Working with backgrounds

In-class exercise: Luscher’s print campaign
Homework: Luscher’s print campaign

Week #8: October 17, 19
Students present homework
PPT’s: Long copy ads, The Importance of
the Grid, the Grid System
In-class exercise: Hardy’s Wine Long Copy Ad
Homework: Hardy’s Wine Long Copy Ad

Week #9: October 24, 26

Students present homework

PPT: Ads with little or no copy, headline
or tagline

In-class exercise: Thinking visually

Homework: Thinking visually

Week #10: Oct. 31, Nov. 2
Students present homework
In-class exercise: Field Museum Pirate

Exhibit ad
Homework: Field Museum Pirate
Exhibit ad

Week #11: November 7, 9
Students present homework
PPT: Banner ads

In-class exercise: Banner ads
Homework: Banner ads

Week #12: November 14, 16

Students present homework

PPT: Designing in odd ad spaces

In-class exercise: Designing ads in
odd spaces

Homework: Designing ads in odd
spaces

Week #13: November 21, 23
Students present homework

In-class exercise: Using a gif in an ad
No homework

No class 11/23, Thanksgiving

Week #14: November 28, 30

Final Term project assigned

In-class exercise: Designing with
animation

Homework: Designing with
animation

Week #15: December 5, 7

Students continue work on designing
with animation

Students present animation ads

Students work on final term project
in class

Week #16:
Final term project presentation

*Schedule is subject to change



Attendance

The director Wondy Alen onee il showing up iz A0% of lite
Clasz will stari promptly at 12:10 pm. You should be in your
seat and recdy 1o ga on time Becase discussions, activilies
and assignments will often be hased on presentations shown in
clarss, il will be crilical thal you amiee on me 50 as nol o miss
e point of descussaon, Glass engs at 1,00 pm.

Absences

Think about & this wary, il you GonT Qo o your job, you get
fired. Sarmie o e, W0, youn sl geel e, Dl if ‘youn doan't
aftend class, you're going to be at nsk of tading

Ay assigiments given during amy missed pesiod maesl be
turmed in by the dabe assigned and ) s the responsibilily

af the zludent (o oitain Informalion on am missed

ASSIGNMEnts.

It it 15 necessany for a student to mess a class due o a
fegilimalbe excuse, such as a major illness or e Fmily
emergency, i s e esponsitdity of tee siudent 1o contact
ine instrucior a8 500N a8 possiblie with writien substantiation.
Compleling any missed work will b discus=ed al lhad tme.

Paperless Class

Mo hosnework assignmints will be accepbed on paper. Sulanil all work
oy Hakal balore the deadling It the sie of your file for your homesork
prevents you from uploading | 1o Sakal, upload it on Google Drive or
whialewer coud sife you wse and pos) e Ink in Sakai. Ay homesork
sent o iy email vall not be graded A matenads presenied nclass
will b2 posted on Sakai afer ciass as will all the nsirucions for
homiwan,

Late Work

Iry A real world, [ate wWork MERNS You lase your job or the agency
ersees the chienl o Uhis clarss, e work will mean you gel a goose
bt

Gradng will emphasee presentations and contniuBons dunng dass, along with exencises of vanang fypes It will also emphasire weekly
oulside homework assignments and & final presentation of work Toward a portiolio You will be graded on the lessons you abrsorh and
apply lo your work and a demonstrated upderstanding of the meliods and priciples leamed in class and e overall progress you
make. You will alzo be graded on the quality of your ideas and wark and e efforl you put into it. AR grading will e based on
pre-established rubrics posied on Sakal. Reading those mnibrics and nol just the assignment Instructions will go a long way towand

helping you get a good grade

Grading Scale: A: 10095 A-94-90 B+ 89-87 B:86-83 B-: 8280 C+.79-77
C:76-T3 C- 72-T0 D+: 6967 D: 6664 D-: 6360 F: Less than 60

Grade Weights

Homewark. This will include all the written work (except for the term project) which will
40°% nchude a vancty of design assignments, The emphasis will be on the efforl you show to
grazp the maierial being presented in class.

20% Classroom Contnbutones, Thes would molode whal you say and hos ofben you contribole
0  inclazs. Raize your hand. Azk questionz. Answer my questions. Ask our guests
questions. Lse eveny class a5 an apporiunity to contribute to our collective kBarming

4ﬂfj.-“ Term Prapect This s the single most important asssgnment you will da. 1t sall include the
o desagn of a complebe campasgn plus showing the work youve done for the semesten



Cheating, Plagiarism and All Those Other Things You Really Don't Want To Do.

A hasic mission of @ universay 1S fo search for and to communicate tnuth as it s honestly perceived. A genUine leaming community
canmot st unless this demanding standard ks a fundamental fenet of the intelectual life of the community. Students of Loyeda

Universsty Chicago are expected 10 know, 1o respect. and 1o practice this standard of personal honesty.

Academic dishonesty can take several forms, including, but nof imited o cheating, plagiansm, copying anoiher student’s work, and
mg?ﬁiﬁﬂ tocluiments

Arademic chealing 1 a senows acl thal viokes sosdemic nbegrity, Chesating mcudes, bul is mol imited o, soch acls ae

Oibbaining, dishribuling, or cornmunscaling cxaminabion malenals prios o he scheduled exarminalion wilhoul (he oosent of e eacher,
Proveding iInfomation to ancther siudent during an examination;

Dbtaining inlcrmation from another Sudent or &y other PErson dunng an examinaton;

m matenial of equipment Junng an examinaton wiliul consent of The INSNUCor, oF Ina manmer wiech & nod authonzed by e

Allermgling 1o change amnoaers afler the exarmination hoes Desn sobmled,

Lrcmslbiorioed collatyaation, or thee use in whole ar parl of anofher shdend's woek, on leenesaark, b reports, programiming assim
e, aand any ofher course work which s compleled outside of he classoom,

Faghsifying medical or other docuwnents o pelitbon for excused abrsenoes of edenrsons of deadines, o

Ay other action that, by omission or commission, compromises he integrity of the academic evaluation process.

Plagiarizm i @ serious violation of the standards of academic honesty. Flagiansm (s the appropriation of ideas, language, wWork, or in-
teSechual property of anolher, edher Dy mient of by negligence, Without Sulckent public acknowleédgement and appropnate citahon that
e malenal is rot one’s own. R is e that every holghl probabldy s Deen infuenoad 10 some degres by the thoughts and actions of
offers. Such inBeences can be thoaght of a5 affecting the ways we see things and express. all thoughts. Plagiarsm, however, inkolves
the fakang s use of spiecific wonds and deas of athers withoud proper acknowdedgement of the soerces, and inclides, bat & oot imiled
by, ez Toallonaiineg.

Submitng a5 one's own materal cophed from a published sounce, such as Intemet, prnt, CO-FOM, audio, video, elc.;

Submithing a3 one's own anoiMer person’s unpubdished work o examination material;

Allowing another of paying another 1o witle of research a paper for one's own benent; of

Purchasing, acquinng, and using lor course credil a pre-wnilten paper.

The above sl i in no way infended io be exhaustive  Students should be quided by the principle that i & of mos] impofance fo give
proper recogniticn to all sources Ta do 5o is bath an act of personal, professional couresy and of infeliechual honesty Any failure 1o
dor 5o, whether by inbend or by neglec, whether by omission of oomenission, is an acl of plagiarksme A mone delalled descripbion of Bes
Pz A b Bowmd af BRlpy AAue couwhengishberiling shimiisouroe

In addition, a student may not submit the same paper or ofher work for credit in two or more classes. A student who submits ine same
Work 107 credit in two of more ciasses will be judged guilty of acaceméc dishonesty, and will De subject 1o Sancions descnbed below.
This appies even If the student |s enrolled in the classes duning dierent semesters. If @ student plans to submil work with simiar or
Miqq:l‘!_]cﬂﬂmlhﬂﬂdﬂmlﬁﬂu’mﬂmlﬂﬂmmﬂ comsult with all Instruciors F!'lt'l‘nﬁ.ll:ﬂﬁw af the wark bo
make Cortam that such sulymessioin Wil Dol vindate his standard



